1 edible digital options
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VARIOUS SIZED WEBSITE BANNERS

LEADERBOARD
1180x146 px -

DEDICATED
E-BLAST

Our team will turn your content into an
e-blast that we send to over 60k edible
subscribers. Our high click-through rate will
insure your message gets read!

SPONSORED
E-NEWSLETTER

Take over our weekly
e-newsletter with your
banners! Sponsors get 3
banners per newsletter
so they will be sure to get
noticed!
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Food and Finance High School Highlights
the African Diaspora for This Year's
Restaurant Day

For their junior year capstone, students will f
norchern, western and southern regions of Africa, as
well as the Caribbean, South Ametica and the United
States.
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Sign up for Natural Gourmet Institute’s
Chef's Training Program Today

BLOG ROLL
300x250px

SIDEBAR 300x600 px .
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‘Whial do the owners of local restaurers Okt Candy, Dimes, Saftie, Broakyn ;

Wombucha and Pak Santo have in common?
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oy are i graduates of Naturml
Gourmet Instiute's renowned Ched's Tr *. Morw ragissaring for

FallWrtar, Natural Gourmet Insihuda's inlordsciinary argrm =
o past-time basis and Ioabures wardd-class instrustion n cuinary ochnique,
responsitle sourcing, food & healing and mons.
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Our Favorite Places to Take a Date

Valentine’s Day or otherwise, here’s where our editors
and writers go for an intimate night out on the town.

Upcarming cl tart Oolober 20, 16 or 2. Sign up naw.
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February 9, 2015 | By The Editors | 0 Comments

* Wetoral Gourmet lnstfute's Ghel's Training Program i fcensed by e Stae of Mew
¥ovk and accredited by ACCET — a Partnevship far Qualify.
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VOICES of HOPE
in a time of crisis

. POST CONTENT 728x90 px

lbl(? Categories | EdibleFims | Guide | Events | Read Our Curent lssue
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Ruth Temianka: Black Mountain Wine House
“The lights are low, the wine list long. A log fire blazes brazenly away in the corner, inviting
nearby guests locked in intimate conversations to remove a kayer of clothing... or two. Outside,
the cold wind blustering Cobbled couples like well-heeled tumbleweed down the wide, dark WEB EXTRAS FROM OUR CURRENT ISSUE

strcct invites lingering grips. This is Black Mountain Wine House. It the stuff fond memories
are made of.

Talia Ralph: GG's
Is there anything more romantic than a fresh-out-the-oven grandma pie with beauciful liccle
neoneroni slices enrling up at the edses? No. no there is nor. Add ro thar the nerfecr
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MANHATTAN ¢ BROOKLYN ¢ LONG ISLAND ¢ EAST END

Digital £y

As a stand-alone campaign or a complement to a print campaign, Edible’s digital opportunities offer affordable
adjacency to our blogs, events listings, well-perused archives and online quide of advertisers and event partners.

DIGITAL AUDIENCE BEHAVIOR
* 60k+ unique users of our websites per month
* 104k+ collective page views across all our sites per month
e Readers spend an average of 1:16 on the site
* Over 27% of our audience are returning users

TARGETED OPPORTUNITIES
* Native ad campaigns
e Social campaigns
* Video
* Dedicated e-blasts
o E-newsletter banner takeovers
* Blog sponsorships

o Event page takeovers

THE EDIBLE DIGITAL AUDIENCE BY EDITION

Edition | Collective Pg Views | E-mail Subs | Twitter Followers |Facebook Likes | Instagram Followers
Manhattan | 49,000 39,365 30,200 10,900 10,300
Brooklyn 30,000 18,069 32,200 11,300 19,000
Long Island | 11,200 6,286 2,500 4,400 2,600
East End 13,700 10,351 5,900 5,800 3,000
Total 103,900 60,600 70,800 32,400 34,900
(Masterlist)

D
Banner Opportunities | Weekly Monthly

Unique Visitors 23,200 92,700
D
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Digital rates & specs

E-mail Opportunities | All Lists | Manhattan | Brooklyn |Longlsland |East End
Number of Subscribers 60,600 39,365 18,069 6,286 10,351
Dedicated E-Blast $2,500 $1,250 $900 $500 $900
Sponsored E-newsletter $1,500 $1000 (Manhattan & Brooklyn) | $750 (Long Island & East End)
Banner Opportunities | Weekly | Monthly DIGITAL AD SPECS
Leaderboard $500 $1,500 ) . .
Deadline: 1 week prior to posting
Rectangl 3250 3750 Acceptable Formats: Flash, GIF, HTML, JPG
Wide Sidebar $300 $900 cceptable Formats: Flash, blr, 1ML
Pop-Up $900 $2500 Maximum File Size: 35k for Flash and GIF
Blog Roll $300 $900 Ad Dimensions:
Post Content $500 $1500 * Leaderboard: 1180 x 146 pixels
’ * Rectangle: 300 x 250 pixels
—— * Wide Sidebar: 300 x 600 pixels
* Blog Roll: 300 x 250 pixels
SPECIAL CONSIDERATIONS: * Post Content: 1180 x 146 pixels

Nonprofits & Associations qualify for 15% discount off listed rates Delivery: Up to 15MB, e-mail

Ads@ediblemanhattan.com, or if over 15MB,
use: www.senduit.com, or e-mail for Dropbox

* All rates are gross before agency commission.
* Rates effective January 1,2016

or FTP info
CONTACT US: PO Box 779, Sag Harbor, NY 11963 ADS CAN BE RESPONSIVE ON ALL DEVICES :
Mobile/Tablet Ad Dimensions:
@ 6315374637 * Leaderboard Tablet: 728 x 90 pixels
* Leaderboard Mobile: 320 x 50 pixels
FAX 651.204.6989 * Sidebar Tablet: 160 x 600 pixels

* Blog Roll Mobile: 300 x 250 pixels
3 ads@ediblemanhattan.com * Post Content Tablet & Mobile: 320 x 50 pixels
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EXAMPLES
HERE!

Native advertising

PRINT

Print Advertorial Edible Manhattan & Edible Brooklyn | Edible Long Island & Edible East End
Full Page (minimum) $9,430 $6,920

Full Page + 1/3 Page Opposite, Vertical (recommended) $13,790 $10,115

2-Page Spread $16,970 $12,455
INSERT/ONSERT 1x 2x 3x 2-5x

Onsert (8-1/4"Wx 7" H) $14,000 per magazine N/A N/A $11,000 per magazine
Insert—Small (5" W x 10" H) $5,500 per magazine $4,250 per magazine ** $3,650 per magazine ™ N/A

Insert—Large (8.375” W x 10.875” H) | $13,500 per magazine N/A N/A $11,000 per magazine™*

**Multi-insertion must use same insert in all magazines

DIGITAL

e Dedicated e-blast. Sent to masterlist of 60k+. Written by Edible editors—$2,500
e Native blog post. 300-800 words, includes promotion of posts through social media and e-newsletters—$2,250

VIDEO

* 2-3minute video. Jjsh
o Edible will produce then post on all 4 sites and promote through our e-news digests and social media

¢ (lient will own and be able to repurpose video through their own channels
* $8,500 (all production costs included)

SOCIAL

Social Media Campaign | EdibleManhattan.com | EdibleBrooklyn.com | EdibleLonglsland.com & EdibleEastEnd.com

$1,000 per week $1 000 per week $500 per week

@!I

3 posts per week each on
Facebook, Instagram and Twitter



http://www.ediblemanhattan.com/eat/thats-spirit-boozy-baking-ladies-prohibition-bakery/
http://us2.campaign-archive2.com/?u=26a7690e9eaef036c08af5265&id=b9a4f60d08&e=81e18d8f74
http://www.ediblebrooklyn.com/2014/puerto-vallarta/
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. Get your message in the inboxes
nglfdted e—bZdSl- tojjl"70,000+€nﬁr;mtz'on

AVERICAN-VIADH -~ @ ~INCD
THERE'S A FEELING UNLIKE ANY OTHER WHEN YOU HAVE
SHAZNS, MADE v

MADE SOMETHING. PHYSICALLY CREATING, LY 0

MOLDING, DREAMING SOMETHING UP AND TRKING IT

FROM [DEA TO REALTY.

WE'VE BEEN DO THAT I MCCLLSE'S = w E E K
= ICTUBER B-27E rASHNGS

[ | FLIGHTS
OVER 100 LOCATIONS ES3 pAIRINGS

nvaunn oy [ EVENTS
HUDSON VALLEY L4 CLASSES

otk yem e ok g . -
2013, MCCLURE'S PICKLES
LIEE ¥0U 0 Joik U FoR &
SERES OF EVENTS, CIRATED b
MAGTHA STEWART, FOCUSED OR
AMERICAN MAOE PREDUCTS AKD
©0005.

‘using the best imgredsect frar. supplces they have contact with —whether i be pickie,
eish, bloody naary i, of ek _maybe someday oves beer.

Cama share thir story:

Geand station
Vasderh

GRAPHIC:
Acceptable file types—GIF and JPEG
600 wide x 600 to 1200 high (pixels)

TEXT:

Please send suggested text, press release
or any other campaign copy/information
you have. Include hyperlinks as appropriate.
Our team will work with your materials to
produce sparkling copy in the Edible voice.

hungry opt-in subscribers.

€ € E-mail remains a significantly more effective way to acquire customers than social media—nearly 40 times that
of Facebook and Twitter combined. That's because 91 percent of all U.S. consumers still use e-mail daily, and
the rate at which e-mails prompt purchases is not only estimated to be at least three times that of social media,
but the average order value is also 17 percent higher.” —McKinsey & Co.

St e e e e N

EFFECTIVENESS TIPS FOR CAMPAIGN DESIGN & TIPS:

* Subject Line: This should be clear, specific and provocative, noting any
timeliness of the campaign ("Two Weeks Only!") or special offers ("Free
Shipping”). Also, please note, we include the term “Sponsored” in the subject
line. Our analytics show that it actually helps open and click rate.

* Mention of Edible Readers: We have found that sponsored blasts that
offer a specific product/service/benefit for Edible readers get the highest open/
click rate. This might include a special discount code for Edible readers or, more
simply, referring to Edible readers in the first line or two of the blast text.
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E-newsletter Digests

Take over our weekly e-newsletter with your banners!
Sponsors get three 728 x 90 Leaderboard-sized banners
per newsletter so they will be sure to get noticed.

Examples of Leaderboards:

) 1 New LOCATION
race s NOW OPEN
e o 1299 200 AVE

[ FIND YOUR PERFECT HOME
BROOKLYN 5

You are only one click away from finding your

I
perfect home with the power of BrooklynMLS.com SEARCH NOW

VOICES of HOP
in a time of crisis

‘ WINATTRIPFORTWOTO
o PUERTOVALLARTA
A . > EET0
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LEADERBOARD
728 x 90 px
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The Website

LEADERBOARD EDIBLE
1180 x 146 px DIGITAL
AD SIZES:
POST CONTENT
1180 x 146 px Leaderboards:
1180x146
T e T B -
: 728x90
edible 468:60
RECTANGLE nggb BROOKLYN, NEW YORK 320)(50
& BLOGROLL Sidebar Verticals:
300 x 250 px AN 300x600
\.,‘ 160x600
o, i o b o it} Sidebar Rectangle:
300x250
Blog Roll:
300x250
T : 200x200
€dl blé’ Post COI‘ItEI’It:
728x90
SIDEBAR o
X
300 x 600 px

. LONC i
i Food & Beverage :
i Articanc at Warl !




