EDIBLE MANHATTANS

13

CAMPAIGN




EDIBLE MANHATTANS

13

Unique events at unusual locations for

CAMPAIGN influential attendees.

Event attendees will range from 100

to 300 people.

Print ads in all Edible magazine issues
before during and after the campaign

resulting in 1.2M impressions.

Digital outreach via E-blast, banners
and social media reaching 2M subscribers

and followers.

Work closely with wholesaler sales team.
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This campaign will
have a strong appeal to
influencers—bartenders
and others in the food
and drink industry—who
care about food issues.
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&DONATE Activation at 50-250 bars, restaurants

and retailers in metro-New York.

Drink List inclusion at all participating bars.

Design and distribute materials to
bartenders and retailers (table tents;
coasters; shelf talkers; etc.)

Print ads in all Edible magazine issues
before during and after the campaign.

E-blast and banner ads and social media
promotions before, during and after.

Work closely with wholesaler sales team.




D&D Program at 20-30
Locations in NYC

» Organization and coordination

of charity and partner locations.

» Custom web page detailing
specifics of each locations’ drinks
and charitable component.

* Full page print ads in 2 issues
of Edible Manhattan and Edible
Brooklyn

* E-blast and banner ads and

social media promotions.

COST-- $60k

This campaign can be tailored to
include any number of retailers and
restaurant/bar partners.

D&D Program at 50-60
Locations in NYC and LI

* Organization and coordination of

charity and partner locations.

* Custom web page detailing
specifics of each locations’ drinks
and charitable component.

* Full page print ads in 4 issues of

Edible Manhattan, Edible Brooklyn,
Edible L] and Edible East End

* E-blast and banner ads and social

media promotions.

COST-- $80k

D&D Program at 90-100
Locations in NYC and LI

* Organization and coordination
of charity and partner locations.

» Custom web page detailing
specifics of each locations’ drinks

and charitable component.

* Full page print ads in 4 issues of

Edible Manhattan, Edible Brooklyn,
Edible LI and Edible East End

* E-blast and banner ads and

social media promotions.

COST-- $110k
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This campaign will
have a strong appeal
to New Yorks top
bartenders and most 4
B influential drinkers.
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CAMPAIGN COMPONENTS

COCKTAIL

» Participation by 20-200 of New York's most

creative bartenders at the city’s best bars!

* Promotional materials including drink list

inclusion at all participating bars.

* Print ads in all Edible magazine issues before
during and after the campaign resulting in

1.2M impressions.

* Digital outreach via E-blast, banners and
social media reaching 2M subscribers and

followers.

= _ * Work closely with wholesaler sales team.
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CONTEST

Contest activation at 20-30
Barsin NYC

* Drink list inclusion at all bars.

* Custom contest website and

social media voting platform

* Full page print ads in 2 issues
of Edible Manhattan and Edible
Brooklyn

* E-blast and banner ads and
social media promotions before,

during and after.

COST-- $60k

Contest activation at 100
Bars in NYC and LI

* Drink list inclusion at all bars.

* Custom contest website and

social media voting platform

* Full page print ads in 2 issues of

Edible Manhattan, Edible Brooklyn,

Edible L] and Edible East End

* E-blast and banner ads and
social media promotions before,
during and after.

COST-- $100k

CAMPAIGN PRICING

This campaign can be tailored to include
any number of bars and regions.

Contest activation at 200
Bars in NYC and LI

* Drink list inclusion at all bars.

* Custom contest website and
social media voting platform

* Full page print ads in 4 issues of

Edible Manhattan, Edible Brooklyn,
Edible LI and Edible East End

* E-blast and banner ads and
social media promotions before,

during and after.

COST-- $150k




edibles




edibles

Promotional materials including
drink list inclusion at 20-300
partner restaurants and retailers.

Print ads in all Edible magazine
issues before during and after
the campaign resulting in 1.2M
Impressions.

Digital outreach via E-blast,
banners and social media reaching
2M subscribers and followers.

Work closely with wholesaler
sales team.
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This campaign can be tailored to
include any number of retailers and

restaurant/bar partners.

Sampling at 20-30
Retailers in NYC

* Organization and coordination of
retailers and on-premise locations.

* Full page print ads in 2 issues of

Edible Manhattan and Edible Brooklyn

* E-blast and banner ads and social

media promotions.

» Custom web page detailing

specifics of each locations’ offerings.

COST-- $60k

Sampling at 50-60
Retailersin NYC and LI

* Organization and coordination of

retailers and on-premise locations.

* Full page print ads in 4 issues of

Edible Manhattan, Edible Brooklyn,
Edible LI and Edible East End

* E-blast and banner ads and social

media promotions.

» Custom web page detailing

specifics of each locations’ offerings.

COST-- $80k

Sampling at 90-100
Retailers in NYC and LI

» Organization and coordination of

retailers and on-premise locations.

* Full page print ads in 4 issues of

Edible Manhattan, Edible Brooklyn,
Edible L] and Edible East End

* E-blast and banner ads and social

media promotions.

» Custom web page detailing

specifics of each locations’ offerings.

COST-- $110k






